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Riga, 28 November 2024

The Close up of Design Processes: Winter
The fourth pop-up exhibition in the series for MDAD’s 35th anniversary

5 December 2024 – 2 February 2025
Museum of Decorative Arts and Design / permanent exhibition Design Process (3rd floor)

Skārņu iela 10, Riga
Media tour of exhibition on 5 December 2024 at 12.00

Registration of participants: 11.30–12.00

Concluding the pop-up exhibition series The Close up of Design Processes, the Museum of Decorative Arts and Design in Riga (Skārņu iela 10), in cooperation with the association Design Export Alliance, presents the fourth exhibition, Winter, wich will be on view from 5 December 2024 to 2 February 2025.
Just as the seasons sequentially are changing, consequently the third show in the Museum of Decorative Arts and Design’s (MDAD) pop-up exhibition series The Close up of Design Processes, titled Autumn, is conceptually and thematically replaced by the next one – Winter. This exhibition serves as a grand finale to the museum’s 35th anniversary project, bringing together 14 Latvian brands.
“This exhibition gather all members of the Design Export Alliance at one table, providing a rich insight into the contemporary Latvian design scene. The winter show is characterized by colour contrasts – the whiteness of snow and the blackness of charcoal. The exhibition reflects the tranquil nature of the Latvian people, highlighting monochromatic products and compositions that invite viewers to appreciate the subtleties of materiality. Its guiding themes are simplicity, purity, and clarity. The tone, texture, scent, changing form of charcoal and the brightness of flames – it all belongs to the Latvian winter, too,” tells project curator Ieva Kalēja.

Exhibition visitors will view creations of 14 national brands, including Kanttari, Studio Sarmīte, an&angel, Vaidava Ceramics, Livette’s Wallpaper, mammalampa, Madara Cosmetics, Mint, Stenders, Aretai, Nordi, Articul (Riga Chair Factory), PAA Baths, and Baiba Glass. Together, these works evoke the atmospheric feeling characteristic of Latvian winter. The charcoal-coloured wooden table designed by the Mint was chosen as the central object, on top and around of which the products manufactured by other companies are placed. Viewers will have the chance both to see previously assessed design works and to discover new creations.
“With this pop-up exhibition series, we wanted to offer a contemporary platform for showcasing the achievements of Latvian design. The project has already achieved significant coverage of media and become popular among visitors. Its ‘success story’ is rooted in mutual trust and the courage to implement new and unconventional exhibition formats. We are pleased to have productive and creative cooperation with the association Design Export Alliance – as we all are learning, growing, and uncovering something valuable and extraordinary in this field,” says Inese Baranovska, Head of the Museum of Decorative Arts and Design.

About the pop-up exhibition series The Close up of Design Processes
In honour of the 35th anniversary of the Museum of Decorative Arts and Design, the project The Close up of Design Processes has been created in collaboration with Design Export Alliance, consecutively offering four pop-up exhibitions during 2024. All of them are implemented in an innovative format by integrating into the museum’s 3rd-floor permanent display Design Process, which introduces Latvian design history since the 1960s.
The concept and visual solution for this cycle find its inspiration in one of the four seasons – spring, summer, autumn or winter. The special atmosphere is achieved by the selected colour palette typical of the season, emphasizing the traditionally strong connection of Latvian design to nature, appropriating and interpreting organic forms, natural materials, and textures in its products. Each exhibition showcases ‘success stories’ of several well-known Latvian brands using careful sample selection and audiovisual elements. Exclusively prepared video stories reveal the process of product development and behind-the-scenes glimpses.

About cooperation with the association Design Export Alliance

The Museum of Decorative Arts and Design in Riga, located in the former St. George’s Church and opened on 6 July 1989, has gained acclaim thanks to its rich collection of Latvian applied art works and design objects of the past times, as well as due to the works created by contemporary Latvian artists and running displays of spectacular examples of foreign design products. Looking back on thirty-five years of work, the museum has chosen to pay more attention to today and contribute to the future, reflecting the current developments in Latvian contemporary design in the form of pop-up exhibitions.
The project The Close up of Design Processes has been implemented thanks to the initiative of MDAD and the creative vision of Ieva Kalēja who represents the association Design Export Alliance and is also the curator of the anniversary series. The graphic identity of the cycle is created by Liene Drāzniece. Both artists have gained extensive experience developing successful companies: Ieva Kalēja is the founder and designer of two brands – mammalampa and DeTales, while Liene Drāzniece is the co-founder and leading designer of Madara Cosmetics.

This special collaboration between MDAD and the Design Export Alliance will actualize and promote awareness in society about the importance of design processes in everyone’s daily life. Through a series of pop-up exhibitions, visitors will have a great opportunity to explore and appreciate the remarkable stories of Latvian design brands.
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Exhibition curator:

Ieva Kalēja, co-founder and chairman of the board of the association Design Export Alliance, 

founder and designer of brands mammalampa and DeTales
Graphic design:

Liene Drāzniece, graphic designer, representative of the association Design Export Alliance, 

co-founder and leading designer of brand Madara Cosmetics
Team:

Inese Baranovska, Head of the Museum of Decorative Arts and Design / Latvian National Museum of Art

Ph: (+371) 67 830 900, E: Inese.Baranovska@lnmm.lv
Ieva Zvejniece, Curator of Design and Decorative Woodworking Art Collection / 

Museum of Decorative Arts and Design / Latvian National Museum of Art

Līga Brice, Senior Specialist / Museum of Decorative Arts and Design / Latvian National Museum of Art

Līva Kubulniece, Communication Specialist / Museum of Decorative Arts and Design / 

Latvian National Museum of Art

Ph: (+371) 28 381 129, E: Liva.Kubulniece@lnmm.lv
Education programme:

Kortnija Māra Gurtlava, Curator of Education / Museum of Decorative Arts and Design / 

Latvian National Museum of Art

INTERNET SOURCES:
www.lnmm.lv
https://designlatvia.com/
FACEBOOK: Dekoratīvās mākslas un dizaina muzejs
X: @DMDMmuzejs
INSTAGRAM: @DMDMmuzejs
YOUTUBE: muzejsDMDM
#lnmm

#DMDMmuzejs

#MansMuzejs

The Museum of Decorative Arts and Design / Skārņu iela 10, Riga, Latvia

OPENING HOURS:

Tuesdays, Thursdays, Fridays, Saturdays, Sundays 11.00–17.00, ticket office 11.00–16.45

Wednesdays 11.00–19.00, ticket office 11.00–18.45

Closed on Mondays

The museum is closed on all public holidays: 1 January, Good Friday, Easter, Midsummer Eve and Day (23–24 June), Christmas (25–26 December), 31 December.
ADMISSION:
NB! (this ticket allows you also to visit the permanent exhibition)

Adults:
6,00 EUR

Pupils, students, seniors:
3,00 EUR

Family ticket (1–2 adults with 1–4 children or family having many children): 7,00–10,00 EUR
Free admission for LNMA Annual ticket holders.

Reduced individual admission fee for groups of 10 or more people.

Free admission for the person in charge of the group.

Free entry is also for (valid status identification card required): pre-school children; orphans or children not under parental care; day-care centre, crisis centre and special education pupils; children placed in a social rehabilitation centre and accompanying persons (one teacher or one person per 10 children or pupils); children under 18 years with a disability; persons with a disability 1st and 2nd group; one person accompanying either a child under 18 years with a disability or a person with disability of 1st group; a sign language interpreter accompanying a person with disability of 1st, 2nd or 3rd group; pupils of Latvian art schools or professional secondary art schools; full- and part-time students of the Art Academy of Latvia; students attending institutions of professional secondary education or colleges who are studying or receiving training in visual or applied art, design, cultural history, museology, cultural heritage, architecture, restoration as part of their studies or training; members of the Latvian Artists’ Union; employees of Latvian museums; members of the International Council of Museums (ICOM); members of the International Council on Monuments and Sites (ICOMOS); Friend of the LNMA card holders; participants of the museum programmes Volunteer Programme and Youth Club; media representatives who are covering museum events; group leaders or teachers (minimum 10 persons); Ukrainian citizens; visitors to events organised by the museum during the annual international campaign European Night of Museums and the contemporary culture forum White Night; all visitors to the permanent exhibition on the last Sunday of every month and on International Museum Day – 18th May.
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Visual identity for The Close up of Design Processes: Winter, the 4th pop-up exhibition in the series for MDAD’s 35th anniversary. 2024. Design: Ieva Kalēja
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Latvian brand Kanttari. Publicity photo
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Latvian brand Nordi. Publicity photo
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Latvian brand PAA Baths. Publicity photo
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Latvian brand Stenders. Publicity photo
15.
Latvian brand Aretai. Publicity photo
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Latvian design and nature. Photo collage: a) product photoshoot by the Design Export Alliance at the Latvian National Museum of Art. Photo: Filips Šmits; b) nature scenes. Photo: Kristaps Ungurs
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Head of Press

The Latvian National Museum of Art
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